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Brand Developers Ltd

ADVERTISEMENT

iTread, Television

DATE OF MEETING

19 October 2020

OUTCOME

No Grounds to Proceed

Advertisement: The Brand Developers television advertisement promotes their iTread
exercise machine and includes the offer of a free Air Roaster Pro with every purchase. The
voiceover says in part: “You will also receive an amazing Air Roaster Pro, for fat free, oil free
cooking, absolutely free. Just pay separate processing and handling.” The advertisement
includes text with the wording “FREE Just pay separate P&H” alongside the product.
The Chair ruled there were no grounds for the complaint to proceed.
Complaint: The advertiser offers a air roaster "Absolutely free" if you purchase the iWalk.
The claim is made emphatically several times in the advert. However it is NOT "absolutely
free" as you are required to pay for delivery. The word absolute has a very emphatic
meaning, in that there is no doubt or other option. To claim something is ABSOLUTELY free
and then to add a charge to receive the offer is by definition NOT absolutely free.
The relevant provisions were Advertising Standards Code - Principle 2, Rule 2(b);
Principle 2: Truthful Presentation: Advertisements must be truthful, balanced and
not misleading.
Rule 2(b) Truthful Presentation: Advertisements must not mislead or be likely to
mislead, deceive or confuse consumers, abuse their trust or exploit their lack of
knowledge. This includes by implication, inaccuracy, ambiguity, exaggeration,
unrealistic claim, omission, false representation or otherwise. Obvious hyperbole
identifiable as such is not considered to be misleading.
The Chair noted the Complainant’s concern the advertisement is misleading to use the term
“absolutely free” when there are additional charges.
The Chair carefully reviewed the advertisement and said although the advertisement does
use the wording “absolutely free” there is a qualifier in the voiceover which says “Just pay
separate processing and handling.” Additionally, the text on screen shows the word “FREE”
and features the wording “Just pay separate P&H” directly underneath.
While the Chair acknowledged the Complainant’s frustration, she said the fact that the
product itself had no cost, together with the inclusion of the qualifiers, meant the
advertisement could not be considered misleading and was not in breach of Principle 2 or
Rule 2(b) of the Advertising Standards Code.
The Chair ruled there were no grounds for the complaint to proceed.
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APPEAL INFORMATION
According to the procedures of the Advertising Standards Complaints Board, all
decisions are able to be appealed by any party to the complaint. Information on
our Appeal process is on our website www.asa.co.nz. Appeals must be made in
writing via email or letter within 14 calendar days of receipt of this decision.
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